








Feature Creative Industries Traditional Industries

Primary Input Creativity, skill, talent, and intellectual property. Material resources, labor, and established 
production processes.

Value Creation Value is derived from intangible assets
(ideas, culture, brand identity) and innovation.

Value is primarily based on the functional or use 
value of material products

Production Model
Often relies on flexible, project-based work, 
digital technologies, and collaboration across 
sectors.

Characterized by vertical integration and 
standardized production processes.

Market Reach
Digital platforms enable global reach and 
direct consumer engagement, often with lower 
overhead costs.

Market reach is often constrained by physical 
distribution channels and geographical proximity.

Economic Impact Significant multiplier effect; for every $1 spent, 
$2.5 of wealth is created in the wider economy.

Traditional economic models focus on scarcity 
and predictable production cycles.

Societal Role
Fosters social inclusion, cultural diversity, 
and human development, contributing to a 
community’s sense of identity.

Primarily focused on material production and 
traditional economic output measures











Creative Arts and Entertainment Activities

Libraries, archives ,museums and other
cultural activities

Publishing

Motion pictures,videos and television
program production

Sound recording and Music publishing

Programming & Broadcasting

Architectural activities

Advertising

Specialised advertising design





Year Royalties (N$ ) Local artists International 
artists 

2019 1,079,391 62% 38%

2020 1,071,673 51% 49%

2021    987,473 54% 46%

2022 1,623,705 ​ 54% 46%

2023 1,891,575 47% 53%

Average 1, 330,763 53% 47%



Year Film production Expenditure (N$) Employment

2022 110 29,819,394 890

2023 112 55,697,818 777

2024 105 37,046,070​ 745

Total 327 122,563,281​ 2,412​
























